Marketing P1

Part 1
First definition:

“…Marketing is:

  The management process responsible for 
  identifying, anticipating and satisfying
 customer needs profitably…”

As said in the quote above, marketing a product or service is all about observing your customers and finding out what kind of product or service they actually want (identifying).

After that you try to anticipate on the needs of the customers by improving your product/service and improve it so that it satisfies your customer needs.

Source: BTEC national 2nd edition book 1: Unit 3 page 101
Second definition:
“The commercial functions involved in transferring goods from producer to consumer.”

This quote says that marketing is about commercial functions and trying to sell your product by using those functions in a proper way. So for example using advertising to make people aware of your products.

Source: http://www.marketingprinciples.com/articles.asp?cat=397

Part 2
Voluntary sector aims:
1. Help out people who are in problems and can’t take care of it themselves 
2. Raise money to be able to help people who are need of support

Private sector aims:
1. Keeping ahead of competition. 
2. Make more profit of a certain product series.

Public sector aims:

1. make sure everyone pays his taxes
2. Improve the quality of the infrastructure.
How does marketing support these aims:

Marketing supports these aims in different aspects.
for example marketing is used to get people to know that they have to pay their taxes soon, they do this by making a commercial and broadcasting it on national television.
or if a company wants to make more profit of a certain product they research the needs of a customer, improve the product and advertise with it. And in the voluntary sector marketing is used to raise funds to set up a program in an African country to get children their vaccinated for certain diseases. To get the funds they make commercials that are aiming to get people to realise how bad it is in certain country’s and hope to get them to give money to the organisation.
How is marketing used in local organisations?
Private organisation

For example one of the objectives of a local store is to get a website so people can also order products from the internet, then the marketing comes in to play since they have to make sure the websites looks appealing and ‘invites’ people to watch the products of the local store. They also have to make sure people get aware of the new website by doing some kind of advertising (and add in the local newspaper for example).
Public organisation

Teenagers between 12 and 18 years who have been arrested for example: vandalism, stealing or were caught while in possession of firework, have a choice, either go to ‘HALT’ an organisation which tries to help teenagers who disobeyed the law, or get prosecuted. To get people to choose HALT over a fine they  need to make sure they have a lot of advantages over paying a high fine. They also need to advertise a lot to make sure the teenagers know of this program.

Voluntary organisation

Here in my town we have a yearly event called ‘gondelvaart’ but to be able to have this event every year money and volunteers are needed. They need security, people who clean the trash up, people who make the ‘gondels’(some kind of raft) were it’s all about. To achieve this, the organisation has to find sponsors and volunteers. They do this by advertising on big billboards in the town and advertising in local newspapers and on local shop windows. And to get some extra money for the event, they ask for a small entry fee.
